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YOUR EPAY 
SUMMIT GCC 
ROADMAP 

Over the last 18 months, digital payments have been 
catapulted from a convenient option for consumers to, an 
essential service enabling global business in a time of crisis. 
This means the road to cashless is even more imminent. 

Epay Summit GCC returns for its 4th edition to bring an 
unparalleled list of banking, retail and telecommunications 
leaders to shape the accelerated roadmap towards a fully 
inclusive cashless society in the region.



EVERY ATTENDEE  
IS VETTED

You will only network with 
banks, telecommunication 
providers, online retailers, 

financial firms, and relevant 
technology providers.

MEET THE INNOVATORS 
AND DISRUPTORS

We have a reputation for only 
inviting speakers and sponsors 
who have something up to date 

and practical to share.  
We intend to continue!

ALWAYS ON  
MOBILE APP 

Once registered you will be 
able to network with our 
Epay community all year 
round, in your own time.

REASONS TO JOIN
EPAY SUMMIT GCC



AGENDA DAY 1: 1 NOVEMBER 2022

FOR SPEAKING OPPORTUNITIES CONTACT EMMA@EASTMED.CO.UK

08:00
Registration, Exhibition & Welcome Coffee

0900
Opening address 

SESSION ONE:  
THE FUTURE OF BANKING

0915 
FIRESIDE CHAT: Digital inclusion: taking 
everyone on the cashless journey
The GCC leads the way in bridging the gap between 
the banked and underbanked. However, with new 
methods of payments via multiple devices increasing, 
it is now critical to ensure that all digital bankers are 
educated on how best to manage their wealth. What 
is the education piece required to ensure everyone 
can comfortably use new digital payment methods 
for a seamless experience? What is the balance to be 
struck between the current system of cash and the 
increasing digitalisation of payments?

Salma Massoud, GM Digital and Head of 
Marketing, Middle East and Africa at Western 
Union

0940
KEYNOTE PANEL SESSION: Persistently 
innovating towards a cashless society
With the region now reaching approximately 78% 
in smartphone penetration as well as tourism & 
international businesses in the region on the rise, the 
need for technology to digitise payments processes is 
business critical to remain ahead of competition.

Our panel is back and will share their views on the 
role technology will play in achieving a cashless and 
contactless society. Which technologies underpin 
our panellists’ processes and will define their future 
customer offerings? What are their visions for 
customer experience over the next 5 years and 
how much will AI/ML play a part in it? How do our 
panellists use data touchpoints to understand & 
predict their customers’ behaviour to direct their 
teams to innovate for future revenue streams?

1030 
Morning Break 

SESSION TWO:  
PAYMENT SECURITY 

1130 
FIRESIDE CHAT: What is the value in 
improving digital ID systems?
It has long been accepted that digital ID overcomes 
complex authentication logins and paper trails 
however customers are continuously using multiple 
devices across various channels which creates a need 
for an omnichannel digital ID strategy moving forward.

Our guests will discuss the effectiveness of current 
online authentication systems such as verification 
codes vs mobile first technologies such as biometrics, 
facial recognition, voice recognition and fingerprints. 
Is one digital ID technology bullet proof if used on 
its own or is a two-way authentication required as a 
minimum? What has the impact of digital ID been so 
far on user experience and ecommerce? How do our 
panellist envisage digital ID technologies evolving 
going forwards?

1200 
PANEL DISCUSSION: Tackling the rise 
in financial crime as digital payments 
increase
The rise in digital payments naturally gives more 
opportunity to fraudsters who are becoming more 
sophisticated in their methods of successfully 
committing AML and APP fraud. This panel will discuss 
advances in customer authentication for enhanced 
security as well as the role AI and Machine learning 
will play in facilitating the balance between friction 
required to protect the customer vs providing them 
with a seamless experience. What part do regulations 
play in ensuring compliance in the region – are these 
likely to evolve and how will it affect your business?

Moderator: Dr Jassim Haji, President, Artificial 
Intelligence Society

1300 
Networking Lunch

SESSION THREE:  
PAYMENT GAME CHANGERS 

1400 
LIVE INTERVIEW: Filling the API banking 
gap - Payments as a Service (PaaS)
In this exclusive interview, our experts will discuss how 
PaaS solutions are providing quick and agile services 
based on evolving customer needs. They will share 
their insights on how new out-of-the-box features can 
be quickly configured with the help of PaaS? How will 
this open up the supply chain and competition? How 
can firms benefit from additional services such as 
AML screening, reconciliation, settlement, in addition 
to payments processing and client connectivity? How 
can PaaS seamlessly bridge complimentary services & 
products by integrating within existing infrastructure

1430 
LIVE INTERVIEW: Is digital currency the 
region’s next mainstream form of payment 
and game changer for cross border?
In a recent industry survey by Mastercard, 63% of 
respondents surveyed said they are more open to 
using crypto than they were a year ago and 50% are 
planning to use crypto demonstrating that digital 
currency can no longer be seen as an investment hobby 
for the few but a game changing method of payment 
for the future. In addition, digital currency could be the 
solution merchants have long sought to overcome high 
cross border transaction fees and security risks. 

This interview will focus on what is required in terms of 
regulation, technology and processes to integrate digital 
currency into the region’s existing payments ecosystem. 
How can DLT enable the growth of SMEs by breaking 
down international barriers to entry?  How can it benefit 
customers and retailers both in security and product 
offerings? What type of digital currency is most likely act 
as the catalyst towards wide scale adoption?

1500 
PANEL SESSION: The next generation of 
payment methods 
Since COVID-19, consumers have become more 
confident in trying new payments methods with 66% 
of regional customers having tried a new payment 
method which they would not have tried under normal 
circumstances. This panel will assess the impact which 
Near Field Communications has had on consumer 

behaviour and their adoption of new payment methods. 
As a result, which payment methods are likely to see a 
decline and which are on the cusp of growth. Are Peer 
to Peer Payments influencing consumers’ choices in 
payment methods? Will card payments always be the 
main method of payment or will mobile and wearables 
take over as NFC evolves? How are facial and voice 
recognition revolutionising payments as we know it? 

Moderator: Tanvir Shah, Managing Director, The 
Partnerships Consulting

Shafique Ibrahim, Advisor, M10 Networks

Arjun Vir Singh, Head of Financial Services – 
MENA, Arthur. D. Little

Sridhar Iyer, Executive Vice President and Head of 
Mashreq Neo

16:00
Afternoon Break

SESSION FOUR:  
NEXT GENERATION E-COMMMERCE

1630 
CLOSING PANEL SESSION: Building 
consumer trust in ecommerce: Achieving 
integrated commerce secure and smooth 
checkout experiences 
Despite an increase in ecommerce in the region since 
2020, cash is still heavily relied upon in the region. This 
panel discusses technologies which will underpin an 
omnichannel customer journey which seamlessly links 
customer facing and back-office touchpoints? How can 
data- driven strategies nurture online customers through 
the check out? How is biometric authentication both in 
fingerprint and facial recognition impacting ecommerce 
sales? How can blockchain help retailers deliver faster, 
cheaper and more secure ecommerce experiences? How 
is the activation of Payment Initiation Service making a 
positive impact on merchant-consumer interaction?

Moderator: Tanvir Shah, Managing Director, The 
Partnerships Consulting
Mo Ali Yusuf, Vice President, Checkout.com

1730
End of Conference 

*All sessions are provisional and subject to change 



MEDIA & RESEARCH PARTNERS 
GCC EPAY SUMMIT 2022

FOR SPONSORSHIP AND MEDIA ENQUIRIES CONTACT RACHEL@EASTMED.CO.UK



HERE’S WHAT 
OUR RECENT EPAY 

ATTENDEES HAD TO SAY100% 
QUALIFIED 
AUDIENCE
• AGM
• Head of Retail Banking
• Senior Manager, Cards and E-Channels
• Head of Product Management, R&D
• Head of Group Treasury Technology
• Director - Strategy and Innovation
• Director of Authorization
• Executive Director - Banking OperationsVP
• Delivery Channels & Cards Senior 
• Head - FMIs & Payment Oversight
• Director of Information Technology
• Head of Group Treasury Technology
• Executive Director - Financial Institutions. 

Head of Network & Telecommunications
• Head of Retail Banking Technology
• Head of Corporate Banking Technology
• Senior Vice President, Head of IT
• Head of Corporate Banking Technology
• Vice President, Cyber & Intelligence Solutions
• Head of Digital Commerce
• AVP Customer Experience and Design Lead
• Global Business Head – Cross Border Payments
• Director - Capital Markets Supervision 

“The conference app is really easy to navigate and there 
are many opportunities to network. Great content and 

small enough for really good conversations.”

“Impressed by the 
quality of keynotes 
and presenters at a 

regional conference.”

“Keynote speakers were stellar. The CEO panel 
discussion was great and the panel discussions 

on day 2 were marvellous.”

“Well organized conference, good scale, solid 
content in presentations. I love that the time 

allotted for presentations was generous, promoting 
thoughtful Q & A discussions.”

“I really liked the accessibility of 
the event through Phone. Digital 

payments and biometric sessions 
were very informative.”



FOR SPONSORSHIP AND MEDIA ENQUIRIES CONTACT RACHEL@EASTMED.CO.UK 

SPONSORSHIP 
PACKAGES

Platinum Gold Silver

Welcome address during opening ceremony

CEO Panel 

20 mins presentation  
**All abstracts and presentations are reviewed to assess the quality and interest of a presentation

Panel participation

Dedicated interview to be published by major media platforms  
and newspapers

Logo linked to company’s URL on website and marketing collateral 

Exhibition stand 10x4m 6x4m 3x2m

Onsite branding Yes

Video advert (if provided), to be played during sessions and coffee breaks

One (1) full page advert on the official event brochure 
(ad provided by Sponsor in required format and on agreed to deadline)

Workshop/Case study

Post-event report branding

MOBILE APP

Mobile app branding

Online product catalogue

Online polls and surveys

Interactive advertising

Promo in schedule 

Push notifications

PRICES Hybrid £11,490
Virtual £7,900

Hybrid £9,620
Virtual £5,700

Hybrid £7,800
Virtual £4,600

We can also create bespoke packages for you
EastMed offers a wide range of customisable opportunities to suit any budget and 

creates high ROI for its sponsors and exhibitors. Speak to one of our team and promote 
your brand, products, services and build relationships at Epay Summit



DELEGATE PASS 
INCLUDES:

PRICE:
 ONLINE: £220

   IN-PERSON: £220

 1-day conference pass, lunch & refreshments and a drinks reception

 Access to case studies and workshops

 Full access to mobile app

 Free online course from Paytech academy

 In person and mobile app networking 

 Access to slides and documentation

Terms and Conditions

1. The customer agrees to make payment in full and the net amount 
must be received by EastMed ltd. – any withholding tax or any other 
taxes are to be borne by the customer.

2. EastMed ltd. will make every reasonable effort to adhere to the 
conference package, but reserves the right to change date, location, 
content, speakers or topics if necessary. Any communication 
concerning the event shall not form part of the contract. If the 
event is cancelled for any reason the client shall receive a full credit 
voucher.

3. The customer is wholly responsible for booking and paying for 
all travel, accommodation and other services associated with 
attendance at an event. Under no circumstances shall EastMed Ltd. 
be liable for any expenses occurred by the customer, even if the 

event is cancelled, postponed or modified in any way. It is agreed 
that the customer will only book such services where the customer 
has the right and ability to cancel these without cost or penalty and 
retains and accepts full responsibility to do so.

4. EastMed ltd. shall have no liability whatsoever for any indirect costs 
or expenses or any consequential losses howsoever incurred by 
the customer in any circumstances including for example, loss of 
profits, lost revenues, lost business opportunity, lost goodwill.

5. EastMed ltd. acts as an organiser and co-ordinator of the event and 
will sub-contract all presentation duties and all course materials 
and accepts no liability for the acts or commissions of its sub-
contractors or for any aspect of the information, views or data 
presented at any event.

6. Should legal enforcement be required, the client agrees that they 
will be liable for East Med’s legal fees and debt recovery costs 
should the court find in EastMed ltd.’s favour. This is applicable to all 
legal proceedings including the small claims track. 

7. Data Protection. The customer agrees that some data concerning 
the customer will be included within the delegate list. This list will be 
made available to selected third parties involved in the conference. 
Please advise EastMed ltd. if you do not wish for your data to be 
included in that list.

8. Covid-19 and in-person events. In terms of Covid-19, we will be 
following the government advice as well as any protocols put in 
place by the venue for our in-person events to keep everyone safe. 
In the unfortunate event that customers are not able to attend 

in person, all bookings will automatically be transferred to the 
virtual edition and delegates and sponsors will be reimbursed the 
difference.

9. Force majeure. Under no circumstances shall EastMed ltd. have 
any liability for any act, loss, damage, expense, mistake, omission or 
event which is outside its reasonable control.

10. Severability. If any term is held to be invalid or unenforceable 
then that shall not prevent the remainder of this agreement from 
remaining valid.

11. Governing law. This agreement shall be governed by the courts of 
England.

4TH EDITION

1 NOVEMBER 2022 • DUBAI



JOIN THE LARGEST 
NETWORK OF PAYMENT 
PROFESSIONALS
SIGN UP NOW AT  

EPAYSUMMIT.COM

https://epaysummit.com/gcc
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